Business/Cultural Tour in Hangzhou, China

Please kindly note this is a sample tour arrangement. It can be customized for any
group of over 20 members.
The program is in English. No mandarin is required.

Hangzhou
Hangzhou, the capital of Zhejiang Province, has a history of more than 2000 years and ranks
among the six ancient capital cities in China. Hangzhou is famous for its natural landscape and
glamour of traditional culture. It is the southern terminus of the Grand Canal and has been one
of the most renowned and prosperous cities in China for much of the last millennium. The city’s
West Lake, a UNESCO World Heritage Site, is among its best-known attraction. In September
2015, Hangzhou was awarded the 2022 Asian Games. It will be the third Chinese city to play
host to the Asian Games. Hangzhou also hosted the eleventh G-20 summit in 2016.
Hangzhou is considered as the most important manufacturing base and logistics hub and major
in light industry. The silk industry has a very long history; the output and the quality of the
products of companies such as Wensli Group, are in the first places in China.
Hangzhou today has become the driving force of China’s new economy. It is the home to the
e-commerce giant Alibaba, the world’s largest online B2B portal and China’s largest website in
terms of market value. The city becomes the center of inspiration, innovation, and the new
economy entrepreneurs because of the e-commerce development and internet development.

Program Overview

Business Lecture
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Company Visit
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1. Business Lectures
Lectures about Chinese business & culture studies will be offered as following:
a) Business Environments in China
b) Doing International Trade in the Cross-Border Trading Town
c) Zhejiang Economy and its International Business
2. Company visit
Students will visit the local/international Chinese companies, as well as foreign
multinationals in China. For example, Cross-Border Trading Town, the electronic port,
e-commerce firms, Import/Export companies, Hangzhou Dream Town (Internet Village)
and Alibaba Group. During their experiential visit, there will be related company staff to
introduce the company to them, show them around the work place and impress them with
latest data, information or techniques.
3. Cultural Attractions
Subject to availability, cultural attractions could cover the following examples:
a) The West Lake
b) The Chinese Knife Cuts the Sword Museum
c) The Chinese Silk Museum
4. Culture Experience
It is aimed at learning Chinese culture through practice.
For example: Taijiquan, practicing calligraphy, ink painting etc.

Our program includes
1.
2.
3.
4.
5.
6.
7.
8.

Airport transfer and local transportation
Local accommodation
Lectures and company visiting
Teaching materials
On-campus meals (Prepaid card of RMB300 for school cafeteria)
Trips to cultural attractions
Transportation fee from Beijing to Hangzhou
Camp certificate, t-shirt and Hangzhou travel guide

Does not include
1. Airfare
2. Visa

Accommodation
Standard double room with bathroom, On-campus or off-campus, Depending on availability

Cost per Person
Price for individual
¥7875/ $1125

Price for partners
¥7105/ $1015 (under 10 campers)
¥6685/ $955 (10-20 campers)
¥6300/ $900 (over 20 campers)

The price offer for group of over 10 campers includes one team leader free of any charge.
The price is subject to change with prior notice.
Price for customized trip will be discussed case by case.

